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"Let us take responsibility for sustainability!" 
 
From: Holger Beitz, CEO of PrismaLife AG 
 

Ruggell, October 28th, 2020  
 

If you ask around, whether among consumers or specialists, almost everyone has the same 
opinion: the insurance industry does not have a good reputation. This was also confirmed by 
the results of the "Trusted Brands 2020" study by Reader's Digest magazine, which was 

published at the beginning of the year. According to the study, only 23 percent of German 
consumers have "high trust" in insurers. Overall, the insurance industry ranks second to last 
out of a total of 19 industries. A bitter conclusion.  

 

Proving competence 

There are, however, opportunities for this situation to be worked out. The relevance of 
sustainability and climate protection in the public debate, but also in the perception of 

consumers, is increasing - and with it the demand for sensible solutions. Surveys show that 

people expect support and responsible action from companies. This, above all, contributes to 

effective sustainability. Especially through the use of capital investments, the insurance 

industry can contribute tremendously to reach its ESG-goals. 

 

Be faster than the European Union  
The European Union is responding to the implementation of its climate targets, among other 
things, with its project on investment taxonomy. To this end, the European Union wants to 

develop a classification system for ecologically sustainable action with uniform standards. 

The idea is the right one, but so far, above all we see a big bureaucratic monster. 
 
Setting own standards and using established tools 
In fact, there are already many ways to trade effectively and help clients make "green" 

investment decisions. At PrismaLife, we do not wait for standardisation - we define our own 

standards and combine them with tools that have already successfully established themselves 

on the market. For example, PrismaLife will be climate-neutral from 2020 and we will achieve 
an above-average ESG score of 76.2 percent in our investments. To achieve this, we had to 
move out of our comfort zone, adapt strategies, change offers, create new digital interfaces 

and sometimes take uncomfortable paths in order to achieve new and good results for us and 
our customers in the end. 
 
As an important further step, we have now implemented Morningstar-Quickrank in our 

technology, which enables intermediaries and clients to evaluate and select from our range of 
funds according to sustainability criteria. Of course, such innovations involve a great deal of 
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effort. But it was worth it and we hope that as many of our customers as possible will invest 
more in sustainable investments.  
 

A bright spot at the end of the tunnel 

Such commitment pays off. The industry's efforts in the area of service at the customer 
interface are showing results. Modern offers and the expansion of digital channels create more 
satisfied customers. These are the conclusions of the "Kubus Privatkunden 2020" study by 

MSR. The recommendation rate is rising, especially among higher earners and communicative 
consumers under 40.  

 
These successes should strengthen us as an industry. With initiative and pragmatism, we are 

strengthening our business model and contributing to the future viability of the entire 
industry. Let us take responsibility! 
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About PrismaLife  

PrismaLife AG is the leading Liechtenstein life insurance company based in Ruggell. As a specialist for net 

premiums, the company focuses on a clear separation of product and remuneration. The company manages client 

assets of around 1.3 billion euros. The investments in the cover pool are sustainably oriented. PrismaLife also offers 

customers numerous fund solutions with a sustainable orientation. Further information is available at: 

www.prismalife.com 
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